1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration|  Index | Rank
1. Eat at Asian restauranis ) 15.8 ‘ 388 1
2. Eatal quick service deli restaurants 12.9 336 BEE
3. Shcpped at Macy's in the last 4 wasks 26.4 127 3
4. Ale at Ounkin’ donuts in the last 4 weaks 4.3 283 1
5. Shopped at The Gap in the last 4 wesks 17.5 275 2
3. Eatal family style coffes shops 9.2 272 3
7. Purchasad a men's business suit this past year 17.8 260 2
5. Drank Heinekin beer in the last 6 meahs 12.3 . 254 1
5. _Ate 3t Baston Market in the (ast 4 weaks 2.5 i 244 . 3
18. Eatat quick service coffee hause restaumnts 2.5 i 218 ! 8
11, Ealat fine cining restaurants 10.3 ! 211 [3
12, Eatal quick service donul resgumnts ; 59 i 208 1
13.  Shopped at Lord & Taylor in the £ast 4 weeks | 5.2 1 201 5
14. Used a Laundromat in [as: § mantis 158.2 : 200 §
13.  Cwn a passport 38.5 ! 200 5
18.  Eat at guick service bakery/bagel shccs : 9.2 i 196 4
17, Last somestic raveltnip was for business ; 4.4 } 1 : 4
18.  Shopped at Neiman Marcus/Saks Fift Ave. in the past 4 weeks 2.2 187 T 10
18, Purchased men's coat 2nd jackets lasi year R 185 ; 3
20. Purchased women's cal and jackess las! year : 45,8 186 1
: Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Dc not use long disanca phone service ; 9.4 { 222 N
2. Have unlisted phone number wilh reguiar wire phene : 325 ; 168 i 4
3.  Plan io add new service o regular wire phone in next § months ! 12.9 ! 167 : [
4. Primary reason for paging servicas is for family use : 5.9 ] 162 | ]
5. Have busy retum for regular wire phone i 16,2 160 -5
8. Average monthly expenses for pager services are <$10 ; 10.1 j 158 i 3
7. Average montily expenses fof local Jhone is 541+ 44.1 : 157 : 3
8. _Primary reason for pager company services 's general convenience : 102 i 157 ! 8
9. Househcid intends 1@ purchase 3 PC in next 5 months P2t : 185 i1
18. _Plan to add cailer 10 to regular wire shone next 5 months i 5.2 ! 149 : 9
Percent | MicrcVision
FINANCIAL SERVICES Penetration Index Rank
. Acquirad a CD last year through a mailiphone offer 15.8 | 232 1
2. Acquired investment last year through fnancial pubiication : 12.8 i =2 j 1
3. Acquired annuity fast year by directnon direct response offer i 14.3 i 182 ;1
4. __Acquired investment/savings last year trotgh mail response ! 17.7 : 188 P2
|5 "Have a short term CO from a bank/savings & Ican ! 155 i 172 4
{ 6. Belong o individual heaith mainterance crganization 17.3 154 4
t. Mol an Amenican Express Green, Goid. or Dlasnum cedil card : 15.7 ! 157 11
8. Have renter insurancs H 14.5 ' 151 16
{ S, Bank pamanity by ATM 47.9 ‘ 151 5
{i Acquired a Visa or Mastersard last y23r through mail otfer 435 150 3
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1999 Lifestyle Data

Percent | MicroVision
MED!A PREFERENCES Penetration Index Rank
: i 1. Read George Magazine 22.0 433 : 2
2. Listen 1o all news radio format ‘ 17.7 246 ' 3
3. Read Women's Fashion Magazines : 14.3 237 ; 3
4. Watch Xena: Wamior Princess i 8.3 231 [
5. Read Vogue Magazine 9.9 231 : 4
B Listen o contemporary hits radio format 253 219 : 1
7. Watch New York Undercover 9.7 150 ! 3
8. Watch Ricki 7.7 176 ; 3
3. Waiched Black Enter@inment fast wesk 83 i 175 ! 8
10.  Watch 20/20 Monday 5.9 ! 168 : 4
11,  Listen to jazz formal 9.9 i 166 12
12 Watch Living Singie 8.3 i 164 8
13.  Watch Bevedy Hills 50210 MONDAY-FRIDAY 57 i 160 7
14, Watched VH-1 last week 11.9 | 155 : 4
15.  Watch Ally McBeal 87 i 157 G
15. Read Fitness Magazines B.5 ' 157 ] 5
17. Read Sbony Magazine 9.7 | 155 i 9
18. Walch WWF Wrestiing : 59 ; 155 T
12.  Watch Marmied With Children {MONDAY-FRIDAY ) : .87 i 154 i 9
20, Walch Baywalch ! 9.3 | 152 i §
rPercent MicroVision ’E
"HOME FURNISHINGS & IMPROVEMENTS | Penetration index Rank
1. Home has a refrigerator {not frost Tee) ! 27.8 i 211 4
2. Home has a water purfier/fiter ; 21.2 ! 133 10
3, Purchased curdins last year : 5.2 } 129 5
4. Owm a gas stove/range : 21.6 : 124 4
5. Purchasad able settings last year ' 15.7 ; 122 : 8
8. Some has a waler purifier attached ‘o 3 faucel { 9.3 ] 118 [t
7. Own 2 slectic juicer 127 ‘ 114 L
8. Own 3 slectic ioaster oven ; 28.8 : 106 i 2
& Mome nas a water sofiener aftached o main waler suoply ! 8.7 { 100 i 20
10, Purchased kitchen/dining room fumiwre last y=ac 4.2 | 95 27
Percent MicroVisinn]
POWER UTILITIES Penetration index Rank
1, Do not use electic services : 178 | LI L2
2 Don't know lype of water healer 57.7 : 531 2 ]
3. Heater type is steam of hot water system .9 | 425 o 1
4. Don't know heater type ‘ 254 : s 1
S, Wainr heater is pan of 2 fumace or boller 18.4 [ 34 5 i
5 Have 2 or mors windowiwalkmounted roarn air conditoners 35.8 342 1]
7. Prime heating system is gl 26.7 303 1
8. Do not have a cooling system thernosat 36.5 253 3
9. Use a window or wall-mounled air conditioner 53.7 i 264 i
10.  Gas il averages 525 or less 3.5 230 3 4
36 - Metro Mix Segment
Sustaining Singles Group 1999
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37 Urban Up And Comers

Segment Concentration by Designated Market Area (DMA)
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This segment coasists of singles, primarily living alone, in rental property. They live in urban areas, have a
high level of education, medium-high income and wotk in white-collar occupations.

Adults in this segmnent are more likely than average o be betwesn 18 and 44 years. Over 58% of these
househelds contain one person (ranking second) and they contain primarily singles living in non-family
households (ranking first). While over 70% of these households are whits, they bave the fourth highest share
of Asian households (over three times the national average). The median household income is 20% below
the national norm, but the per capita income is 29% above average. This is an almost entirely urban segment
with 33% of these households living in cities. They score highest in the cities of Washingron D.C., Chicago,
Boston and San Francisco. Educational attainment is well above average. This segment has two and three
times the average percentage of bachelors and post graduate degrees, respectively. Almost 78% work in
white callar occupations, particularly in technical support, professional specialty and executive and_
managerial positions. Also indicative of their urban concentration, they are much more likely than average
to rent (83% are renters), they rank third in living in structures with 10 to 49 units, fourth for structures with
50 or more units. They rank third in taking public transportation or walking to work. Furthermore, they rank
sixth in property value and fifth in having no vehicles in the household.

Urban Up and Comers are the most likely to bank primarily by ATM, use their PC for more than 21 hours
per week, and plan to purchase/upgrade their modem in the next six months.

1999 T 241 37 - Urban"Up And Comers Segmerit
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Demographic Data

P

AGE (1999) r MEAN INDEX RANK
0 o 4 Years 312 a4 48
5 to 9 Years 3.472 47 49
10 o 14 Years 2.70 as 49
15 to 17 Years 1.16 29 48
18 to 20Years 4.34 104 15
21 Years 192 - 148 6
22  to 24 Years 6.02 159 4
25 o 29 Years 11.26 - 160 2
30 to 34 Years 11.58 163 1
35 to 39 Years 11.73 148 2
40 to 44 Years . 8,58 120° 5
25 to 48 Years 7.26 102 15
50 to 54 Years 5.52 91 34
55 . to 58 Years 4.00 84 38
§0 to 64 Years 315 79 41
g5 o B9 Years 2.87 79 39
70 to T4 Yeals 2.84 84 36
75 to B4 Ysars 5.05 110 20
g5 or More Years 251 146 8 £
Average Age " 35.53 108 12 1
Medizn Age 37.59 104 18
INCOME (1989) MEAN INDEX RANK
3 0 o 15000 23.84 138 17
S 15,000 to 25000 15.73 114 28
$ 25,000 to 35000 13.79 110 28
s 35000 to 50,000 . 15.55 98 28
S 50,000 to 75,000 14.72 76 38
g 75,000 to 100,000 TAT 74 26
$100,000 to 150,000 4.91 75 22
$150,000 or Maore 429 o4 S 18
Average Income $ 47,229 84 26
Median income § 32,504 80 27
37 - Urban Up And Comers Segment 1999
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Demographic Data

URBANIZATION (1989) MEAN INDEX RANK
Urban 92.88 283 3
Suburban 7.07 17 46
Rural 0.05 0 48

RACE / ETHNICITY MEAN INDEX RANK
White 70.28 88 41
Black 18.53 137 11
Native American 0.58 75 29
Asian 9.28 334 4
Pacific !slancer 0.21 142 12
Otrer 3.09 78 13
Hispanic 7.65 as 18

EDUCATION MEAN INDEX RANK
-~ Some High School 1374 55 37

High Schoo! Graduate 15.45 32 2

Some College Altendance 7.94 ES 29
Associate Degree 5.07 82 38
Bachalors Degree 2534 1202 8
Post Graduate Degree 21.27 294 4

OCCUPAHONS MEAN INDEX RANK
Total white Collar 77.35 133 7
Total Blue Collar 22.65 54 44

WORKERS MEAN INDEX RANK
Na Workers 12.79 38 29
1 Warker 28.57 102 26
2 Workers 52.27 115 12
3 or Mare Workers 6.37 48 47

37 - Urban Up And Gomers Segment
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tDemog@__p_hic Data

£
OWNER / RENTER MEAN INDEX RANK
Owner Occupied 18.42 20 47
Renter Occupied 83.58 233 4
Median Rent Paid S 452 121 14
PROPERTY VALUE | MEAN INDEX RANK
{1999) _
S 0 io 50,000 2.68 18 36
€ 50,000 to 100,000 13.18 40 42
$100,000 to 150,000 17.74 B2 28
$450,000 to 200,000 124.13 121 186
$200,000 to 300,000 2124 200 8
$300.000 to 400,000 12.04 256 &
$400,000 to- 500,000 6.72 351 5
$500,000 or More 12.29 457 4
Median Property Value § 210,755 199 5
PERSONS IN UNIT MEAN INDEX RANK |
1 Person 58.7¢ 238 ' 2
? Persons 27.58 87 38
3 to 4 Persons 11.19 34 49
5to & Persons 1.75 19 49
7 or More Persons 0.37 1 48
Average Household Size .84 62 48
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attachad) 3gs - 59 38
1 Unit {Detached) 3.78 6 48
2 Units 4.00 83 28
3to 9 Units 1947 199 - B
10 to 49 Units 32.91 s 3
50 or More Units 35.17 818 4
Motile Home 0.05 1 48
Other Type of Unit 1.85 168 4
37 - Urban Up And Comers Segment . 1999
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1999 Lifestyle Data

- - - r =
Lifestyle Profiles with the Highest Market Index
Percent | MicroVision
LEISURE & RECREATION Penetration Index Rank
1. Shapped at the While Men in the last 6§ months 7.8 329 : 1
2. Eatat quick service coffes house restaurants 3.2 281 1 Z
3. Traveled to joreign country for 15 or mcre nights in last 3 years 13.7 279 : 2
4. _Shopped at The Gap in the last & weeks 16.5 260 4
5. _ E2tatquick service bakery/bagel shoos 11,2 239 : 2
6. Ate at Boston Market in the last 4 weeks 4.2 229 i 4
7. Exercise 2 limes per we=k at a fitness —ub 19.0 : 226 : 2
8. Own downhiil skis/boals 10.7 - 224 4
9. Eat at midscale hotel rastzurants ; 4.4 220 3
10.  Went riller blading/in-ine skating |ast year ! 8.3 1 20 3
11, Eat at fine dining restaurants i 10.6 ! 218 3
12, Household has a radar detector : 15.6 ! 214 2
13. Orank imgortec beer in the fast 6 months 322 ! 213 2
14. Shopped at Eddie Bauer in the [ast £ weeks a.8 ! 21 4
13, Went snow skiing in the last year ; 9.3 ; 208 §
18, Visited any museums in the iast year 30.7 207 3
17.  Played billiards/poot In the last year 20.5 ! 197 2
18.  Own a passport ; ar.é : 185 6
18, Drank Champagne/Cold Duck/Sparkling Wines in the last 5 months i .5 ! 192 : 2
20. Drank Heirtekin bear in the last 6 monts 5.3 i 192 ! &
F“
Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration index Rank
[ 1. _PE primarily used for other purposes i 10.3 - i 285 ‘ t
Z _Use internet/oniine sericas 11 or more tmes'week ' 15.5 ! 225 ; 3
[_3. _PCis used 21+ hoursiweex j 18.8 25 L1
4. _ Switched onlinefintemet service provider ai least once last year : 7.9 - P 24 ! 3
| 3. _Intend to purchase/upgrads modem in nex: 6 manths ! 17.7 H 222 : 1
S, _Reason for having 2 or more fines is [o use with fax maching ‘ 8.0 199 ] 7
7. _Spend less than 10 hoursiweex telecommuting ; 8.0 130 ! 7
| 8. Have voice mail for regular wire phone ; 19.3 ; 184 : 4
8. PC primarily used for surfing intemet or worid wide web : 6.0 } 175 ! 5
1C. Have more than one personal PC in heusehoid i 18.4 I 173 ! 8
Percent | MicroVisicn
FINANCIAL SERVICES Penetration Index Rank
Have renter insurance 31.2 { 325 i 2
2. Have indidual dental insurance 28 . 32 1 1
3. Stongly Agree: Mutual fund companies give reliable advice i 131 ! 213 : 2
4. _Have accideniai death & dismemberment insurance ! 18.1 ! 211 1
S._Bank prmanily by ATH . 661 | 208 ]
8. _Use credit card(s) more tvar. 10 tmes per month 365 154 8
7. Have an individual medical insurance alan 3.9 188 L
8. Changed residence or relocated Jast year 22.8 183 3
E Purchased @ home fast year 1.2 183 o
10. _Selong o indivicua! healih maintenance arganizaion 19.2 182 3
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1999 Lifestyle Data

£
Percent | MicroVision
MEDIA PREFERENCES Penetration index Rank
T_i. Read George Magazine 21.5 472 3
2 Listen to NPR (Nalional Public Radio) 12.7 i 332 2
3. Lsten lo classical radio format 102 : a 4
4. Read Vogue Magazne H 117 274 3
=, Read Roling Stone Magazine . 5.8 242 4
6. Read Worth Magazine ; 5.3 230 ; 7
7. Read Enterminment Weekly : 8.8 213 : 3
§. Listen to album orented/progressive fock format 20.0 212 2
3. HRead Women's Fashion Magazines 122 ; 202 . 4
10, Watch The Late Show With David Lettenmian 13.7 i 200 : 1
11, Walch the MTV Music Video Awards : 15.1 . 158 ; 4
(32 Read Cosmopolian Magazne : 14,5 i 182 3
13, Usten to all news radi fammat - : 13.7 : 150 10
1. Watch Saturday Night Live Specal 1.7 | 183 1
15. Watch Tennis ! 6.8 ; 182 3
8. Listen to dassic rocx 1 14.5 ' 181 3
7. Read Soencel| echnology Magazines ; 117 | 181 . 3
18. Raad Tnis Old House Magazine i 83 i 181 | 5
13.  Watch Melrese Place 1 102 § 179 i 1
[20. Watched MTV last week ] 18.1 | 178 T4
Percent | MicroVision {— )
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank|
1. Home has a refrigerator {not frost Tae) i 328 i 253 H 2
2. HMgme has a water purifier/fiter ! 21.6 ! 135 ! 7
3. Own a steciric space heater : 1.2 ! 121 LT
4. Own a space healer(etecTic) i 112 i 121 7
5. Own a elecinc wak ; 112! 120 T 15
6. Own a built-in gas oven | 14.6 i 116 i 13
7. Own a humicifier ] 148 ! 114 L7
B. Own a elecTic cotiee grinders i 16.8 | 114 | 18
9. Gwn 2 espresso/cappucsing maker [ 6.3 ] 108 {20
10. Own a electic toaster oven i 25.8 i 107 18 i
. Percent \ MicraVision \
POWER UTILITIES Penetration ndex Rank
r 1. Den't know type of waler heater ; 50.4 : 481 3
2 Heater type is Meam of hot water sysiem E 33.3 ! oo 4'__..2_—
3. Do not use elecinc servies i 98 | 37 i T
4 Warer heater is par: of a flumace of oiler : 16.3 : s ____—-%—
S Electic byl averages less than $£0. ' 49',3_____'1____2.5.5_-——‘—"'—_
5. Gas bWl averages $25 0r less___ ] 373 248 :
¥ Feater lype is buillin room of Sasebcard heaters 18.6 207 3
8. Do not have a cooling system thermosat 274 194 5
S Pay gas bill with automatic payrnent method .8 184 s |
10. Don't know heater type E 12.3 175 9 1
37 - Urban Up And Comers Segment -
Sustaining Singles Group 1989
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47 University USA

Segment Concentration by Designated Market Area (DMA)
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These are typically young singles with very low incomes, living in non-family households and group
Quarters, located in urban areas. Almost all are curreatly in college, living it one or two person households.

University USA has the highest share of young adults between 18 and 24. These households typically havs
one or two persons and a median household income less than half that of the nation. Although containing,
predominately, white households, Asian households are present at a rate more than twice that of the nation.
Cniy 10% of these individuals ars married, 84% live in non-family bouseholds or group quarters (ranking
fifth and second, respectively), and only 10% of these households have children. Ninety-six percent ars
currently enrolled in college, and University USA households are primarily located in coilege towns such 2s
Gainesville and Tallahassee, Florida; Columbus, Ohic; Madisor, Wisconsin; and Eugene, Oregon. Those in
the University USA segment work in white-collar positions, ranking first for the percentage emploved in
administrative support and second in technical support positions. This segment also ranks first for the
percentage living in rental housing. Paying about average rent, University USA resides mostly in multi-unit
structures. Vehicle ownership is low and they rank first in having walkad to work.

University USA ranks first in participating in many leisure activities such as jogging, basketball, tennis, and

weight lifting. They also rank first in eating at quick service bagel outlsts, wearing soft contact lenses and
listening to album oriented rock radio stations.

1999 301 47 - University USA Segment
' Sustaining Singles Group
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Demographic Data

AGE (1999) MEAN INDEX RANK
Q0 to 4 Years - 179 25 50
5 o 9 Years 1.77 24 50

10 to 14 Years 1.32 19 50
15 to 17 Years 1.03 25 50
18 to 20 Years 43.37 1036 1
21 Years 12.15 934 1
22  to 24 Years 11.77 310 2
25 to 29 Years 6.23 89 46
30 to 34 Years 8.77 95 29
35 -“to 38 Years 212 52 50
20 lo 44 Years 2.42 30 50
45 to 48 Years - 1.81 23 50
50 to 54 Years 1.15 19 50
55 to 59 Years 0.81 17 50
50 to B4 Years 0.4 16 50
85 to 69 Years 0.5¢ 18 50
70 to T4 Years 0.0 18 43
75 to 84 Years 1.44 24 49
a5 or More Years 0.75 44 45
Average Age 25.38 69 50
Median Age 22.40 62 50
INCOME (1998%) MEAN INDEX RANK

$ 0 to 15,000 43.01 261 3
g 15,000 to 25,000 20.81 152 2
§ 25000 to 35,000 11.84 84 35
$ 35000 to 50000 10.06 62 . a7
$ 50000 to 75,000 6.95 38 49
$ 75,000 to 100,000 282 27 4

$100,000 to 150,000 1.58 24 46
£150,000 or More 1.07 23 23
Average Income § 26,029 46 48
Median Income § 17,388 42 48
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 7365 223 6
Suburban 24.55 58 - - 38
Rural 1.79 7 40
RACE / ETHNICITY MEAN INDEX RANK
White ' 83.31 104 31
Slack - : 8.00 66 19
Native American 0.45 " 87 35
Asian e 6.30 227 8
Pacific Islander 0.11 78 20
Other 1.83 a5 33
Hispanic 4.13 46 38
EDUCATION MEAN ~ INDEX RANK
Some High School 11.13 45 ) 41
i High School Graduate 13.80 . 46 48
Some College Attendance 2025 108 17
Associate Degree ' 6.31 102 18
Bachelors Degree 28.08 199 8
Post Graduate Degree 22.42 310 3
OCCUPATIONS _ MEAN INDEX RANK
Total White Callar 66.62 115 16
Total Blue Collar 33.38 80 35
WORKERS MEAN INDEX RANK
No Workers 11.78 91 30
1 Warker 28.71 102 23
2 Workers 52.87 118 7
3 or More Workers 6.52 50 48
1999 47 - University USA Segment

Sustaining Singles Group -
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Demographic Data

OWNER / RENTER MEAN INDEX RANK
Qwner Occupied 13.86 22 50
Renter Occupied 86.14 241 1 .
Median Rent Paid 5 354 g5 - 26
PROPERTY VALUE MEAN INDEX RANK
{1999) ]
3 0 to 50,000 12.85 . B7 24 °
$ 50,000 to 100,000 4314 132 9
$100,000 to 150.000 24.37 113 16
$150,000 to 200,000 8.86 76 - 27
$200,000 to 300,000 ] B.46 61 28
$300,000 to 400,000 2.18 53 25
$400,000 to 500,000 0.e0 47 25
S500,000 or More 1.27 &7 22
Median Property VValue 5 93225 a8 28
{.
PERSONS IN UNIT MEAN INDEX RANK -
- {1 Person 38.21 - 436 7
2 Persons 33.58 105 20
3 1o 4 Persons 23.58 73 44
510 6 Persons 3.64 43 44
7 or More Persons 0.68 40 41
Average Househaold Size 212 81 44
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 2.48 47 42
1 Unit {Detached) 16.02 27 44
2 Units 6.25 129 1"
31to0 9 Units ' 25.86 268 2
10 to 49 Units 33,73 393 2
50 ar More Units 12.06 281 T 1
Mobile Home 1.84 27 3?
Other Type of Unit 1.88 152 3
47 - University USA Segment : ‘ . 1999

Sustaining Singles Group ' o - .=
' 304 ~ '

FOR PUBLIC INSPECTION

— FCC4A000000307




1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision

LEISURE & RECREATION Penetration Index [ Rank
| 1. Eat atguick service spedalty bagel sutlets 3z as8 P
2. Played tennis in the past year 14.8 ' 322 : 1
3. Played billiards/paci in the last year 33.2 ! 319 1
4. _Went roller biading/in-iine skating last year 11.9 ! 316 1
5. Shopped at The Gap in the last 4 weeks 19.5 i 306 1
3. Shcpped at the Circle K in the last 5 months 7.0 0 299 1
7. Own roller blades/indine skates 17.3 : 282 1
€. Drank Tequila in the last 6 months 21.3 ! 277 : 1
S. _Drank Milier Light beer in the fast 5 months 15.2 f 273 I 1
10. Went jogging in the last year 23.5 : 263 ; 1
11, Eatatquick senvice coffee house resaurants 2.8 " ! 255 ; 3
2. Wear soft contact lenses 18.1 : 257 1
13.  Aitended rmovies 2-3 tmes per monty 18.1 . 256 2
14._Weight lifled in the last year 20.9 ! 258 1
15, Shopped at The Limited in the past + weeks 7.2 i 252 ; 2
16. Shopped at Cilgo Quik Mart in the tas: 6 months 9.8 | 249 ! 2
17, Played baskethall in the !ast year 21.7 ; 245 : 1
18. Drank domestic red wine in the last 3 months 17.3 : 244 : 3
19, Went to 2 bar/ightciub in the last vear 458 i 242 ; 1
20. Ate at Little Caesars in the last 2 weexs 5.7 i 241 t 1

/w; : Percent | MicroVision .

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. _PC primarily used for education/scheet 25.9 | 336 P
2. Swilched oniinefintemnet service provider 2t least once jast year 9.3 i 265 : 4
* 3. _Average monthiy expenses for oniireintemet is < $15 11.7 264 I 1
4. Use intemetonline services 11 or more imesiwesk . 18.0 : 252 1 2
5. _Metnod of collect calling is 1-800-c<iiect 9.0 i 231 ! 2
E. PCis used 21+ hoursiweek 17.0 i 203 i 2
7. PC primarily used for garmes 7.0 | 172 : z
8. PC primarily used for surfing intemnet or world wide wab 5.8 f 171 : 7
9. Switched jong distance company at least once in past yaar 355 168 | 2
10._ Average monthly expenses for [ocal phone service |s <520 247 163 ! g

’ Percent | MicroVision

FINANCIAL SERVICES Penetration index Rank
1. Have an auto loan from a vehicle manufaciurer i 18.9 i 248 | 1
2. Have aloan for fumiture, appliancas or eleczonics 20.5 ! 225 ! 1
3. Changed residence or relocated 1ast year 27.6 H 222 1
4. Transfer funds aver the telephone 21.2 211 ; 1
5. Would do home banking by personal computer is tech, avaiiabie 56.9 207 ! 1
6. Mave renterinsurance 19.3 206 .
7. Receive prmary finan-at advice fram 3 friend/family member 321 ‘ 182 1
8. Worked w/finandial planner o set up fnancal plan 12.8 : 181 ; 3
i Strongly Agrae-Life insurance comzanies give refiable advice 17.5 173 o3
119 Bank primanily by ATM 530 170 3
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1999 Lifestyle Data

V Percent |MicroVision
MEDFA PREFEREN CES Penetratioty index Rank
[_ 1. Read Rolling Stone Magazine ) 16.6 ' A1 N
|72, Read Women's Fashion pagazines : 18.8 i 311 ‘ 2
73, Read Music Magazines L 274 299 K
| & Waiched MTV last week . 30.0 .o 202 i 1
{ 5. Read vogue Magazine : 12.3 - 287 T2
[ 6. Reac Glamour Magazine ; 16.3 285 T

7. Read Playboy Magazine . \ 13.0 ¢ 278 1

£. Read the Cable Guide : 14.1 : - 269 2

3. Reac Cosmopolitan Magazine ; 19.9 260 1
10 Usten to modem rock : 1.8 ! 247 1

11, Usten to aloumn onented/progressive rock format t 231 ; 245 : 1
12, Waich the M7V Music Video Awards ' 18.4 . 241 H 2
13.  waich Simpsons ) : 24.2 : 237 ! 1
14. Watch Party Cf Five P 104 . 229 - H 1
15. Watch Simpsons MONDAY-FRIDAY - H 15.2 ! 226 i 1
15. Read Computer Magarines 17.7 b 204 ! 2
17.  Walch Friends i 27.4 i 203 ! 1

18, Read PC wond i 3.8 1 198 : 3
19. walched VH-1 last week 4 14.8 ; 198 ; 2
20,  Listen o gassic rock . i 15.9 i 157 1

Percent | MicroVision {‘

HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank | ¥

1. Home has a refrigerator {nat frost fre2) i 214 i 163 P10

2. Home has a water purifier/fiiter i 233 i 145 5

I Purchased a coffee maker-automadic dsip o slecTic iast year i 7.2 141 i 2

2 Purchased a vacJum cleaner fasi year - 9.0 1 136 ! 5

5. Purchased kitchen sooking/serving products last year ! 329 | 135 i 1

§. purchased lawn/porch fumiture las! year i 4.3 [ 134 | 7

7. Own 3 Espresso/cappueting maxer : 7.6 i 130 15

B. Purchased a 50fs secional last year i 5.1 : 118 | 8

3. becding/atn goods, jast year ! 529 | 115 P

10.  Purchased Bble setings last year | 14.1 i 109 | 22

Percent MicroVision 1

POWER UTILITIES penetration |  Index Rank

1 Last cantacied elecric campany to change oraed 3 service | 16.7 : 260 | 2

2. Dot know heater type ] 17.B i 252 1 4

3. Don't know type of water heater i 231.6 : 225 ' __ B

2. Heal pump used as air conditioner is &+ years old . ) 63 . 192 | 2

T Tieater type i builtin foom of basebcard heaters : 166 L 3

6. Last conicied gas company to change of add service 8.5 _________1_3_‘.‘_.—-1-—-‘-’ -

7. Eiecic bill avérages less than S40 - T 183 r 8

& Would ke lo choase natural Gas of energy provider ‘ 31.0 158 1

g, Prime heating system fuel is electicty ‘ 35.2 130 9
10, Lasi contacted slecTic company gue io hilling orcdlems 12.5 145 1
47 - University USA Segment _ ' ' ' -
Sustaining Singles Group- : 1883
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EXECUTIVE SUMMARY

Denver has undergone several transformations since it's founding in 1858. Originally conceived to
support the operations of miners, it quickly grew to an agricultural hub for the western states. In the post
World War II era, Denver was home to a number of oil and gas company headquarters. The city went
into a depression in the early 1980’s with the fall of oil prices to give it the highest office vacancy rate in
the nation. The 1990 once again brought a boom to Denver with the rise of the high tech and

telecommunications industries.

Denver's economy has become more diverse and now includes companies that provide
telecommunications, aerospace, financial services, software, and biomedical services to the country and
the world. Notable participants to Denver's recent growth are AT&T Broadband, level 3
Communications, Qwest Communications, Rhythms NetConnections, Lockheed Martin United Airlines,
Mermill Lynch, Xcel Energy, Sun Microsystems, and the federal government. Denver is the only large
metro area that ranks in the top 20 for employment concentration in each of the five Convergence
Industry clusters: Telecommunications services, Telecommunications equipment, Computer software,
Computer storage and peripherals, and Biomedical products. It also includes a broad range of business,

financial, trade, distribution, health, and educational services.

The Denver metropolitan area is located in the Mountain Time zone and consists of six counties -
Adems, Arapahoe, Boulder, Denver, Douglas, and Jefferson. The land area covers 4503 square miles
and includes 58 cities and unincorporated towns. Some of the main Highways include North-South
Interstate 1-25, 1-225, East ~-West Interstates I-70, 1-76, and Metro C-470, E-470.

The Denver educational system includes nineteen K-12 public school districts, sixteen 4-year colleges
and universities, and nine 2-year and community colleges. 92.1 percent of its skilled workforce, who are
25 years or older, are high school graduates and 35 percent are cotlege graduates.

Denver Broadband - July 2001
© 2001 CCML/Salestar, Alf rights reserved.
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MARKET INSIGHTS

1. Populstion

8 CCMil/Salestar

Demy ey County Populiation Distribution Iy Ape
Age (Years) Total Population Composition (%)

Under 14 103,557 18.67
15-24 77,793 14.03
25-34 113,676 20.50
3544 86,420 15.58
45-54 71,000 12.80
55-64 39,764 7.17
65+ 62,426 11.26
TOTAL 554,636 100

45-54

16%

13% ‘-
-

35+ Under 20
18% )

L

20-34
2%

Denver County Population Age Composition

OUnder 20
2034
03544
D45-54
W55+

races

Denves Broadband - July 2001
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2. Income and Employment
« The unemployment rate rose from 2.0 percent in May 2000 to 2.1 percent in May 2001

. Mean annual eaming was $38,100 in April, 2000, an increase of 4.7 percent from July 1999
+ Job growth has increased about 4.1 percent from May 2000 to May 2001

. The projected job growth for the next 10 years is approximately 22.8 percent, ranked 36%, as
compare to the nationally projected average of 15.1 percent

C 2001 CCML/Salestar. All rights reserved.

. Denver County's population, estimated in 2000, was 555,000 people
. From 1990 to 2000, the population grew by 18.6 percent, ranked 722™ out of 3,141 counties

. Approximately 65.3 percent of the population was White, 2.8 percent Asian, 31.7 percent
Hispanic or Latino origin, 11.1 percent was Black or African Americans, and 1.4 percent other

FCC4A0000003156
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3. Cost of Living and Quality of Life
« Denver has a violent crime rate of 383.5 and a property crime rate of 4211.2 per 100,000 people,
below the national averages of 506 and 4329 respectively
«  For 2000, the city had a Cost of Living Index of 113, slightly higher than the national average of
104
. Health Cost of Index was 125.2 for 2000, higher than the national average of 103

. Denver is rated very well compared to other cities in terms of both the Leisure and Arts Indexes
- with scores of 58 and 31, ranked 19™ and 8 respectively, national average for these scores are
19.42 and 11.48

4. Business Profile : i
. The top 5 largest employer in Denver are US West, Columbia (hospital/healthcare), Centura
Health, King Soopers and United Airlines
. Denver is home to 4 public Fortune 500 companies
. High-tech firms employ 76 of every 1,000 private sector workers in Denver, ranked 18™
nationwide

. There are nearly 3,000 high-tech firms with a payroll of over $4.5 billion, ranked 13" and 16®
respectively nationwide

5. Climate for Small Business
. Denver's state and local tax rate of 12.1 percent (ranked 232) is higher than the national average
of 10.35 percent _

» Venture capitalists invested $1.4 billion in 1999, ranked 9" nationwide, compare to over $9
billion for San Francisco, the top ranked cybercity

6. Internet
. As of March 2001, rank 7" as the most wired cities in the US by Nielsen/NetRatings with 63.2%
of households having access to the Internet from a personal computer
. Denver ranked 4" for total capacity of all Internet backbone links to other metropolitan areas as
share of employment
. Ranked 13™ for domain density for the number of ".com" per total number of businesses

. Denver ranked 35 with 64 percent of children using computers in the classroom, above the
national average of 63 percent

Denver Broadband - July 2001
© 2001 CCMI/Salestar. All rights reserved.
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7. Labor Force
. Managerial, professional and technical jobs constitute 45 percent of the labor force, rank 5®
nationally

« Ranked 2™ nationally for having the highest percentage of the workforce with advanced degrees,
bachelor's degrees, or some college course work, behind only Washington DC and San Francisco

« Denver added 27,600 high technology jobs between 1993 and 1998, a 63 percent increase and
the 7™ largest in the country

« Denver has over 70,000 high-tech workers, ranked 15" nationwide

Information Sources:

1) Atkinson, Robert D., Ph.D., and Paul D. Gottlieb, Ph.D. "The Metropolitan New Economy Index",
www neweconomyindex.org, downloaded June 29, 2001.

2) Best Places to Live 2000: Metro Area Details - San Francisco, www.money.com, downloaded June
29, 2001.

3) Census 2000, www.census.gov, downloaded June 29, 2001.

4) Cybercities: A City-by-City Overview. of the High-Technology Industry, www.aeanet.org,
downloaded June 29, 2001.

' 5) Doing Business: Fast Facts, www.sfchamber.com, downloaded June 29, 2001.

6) Doing Business: San Francisco Economy, www.sfchamber.com, downloaded June 29, 2001.
7) Forbes 500, www.forbes.com, downloaded June 29, 2001.
8) Fortune 500, www.fortune.com, downloaded June 29, 2001.

9) United States Department of Labor, "Metropolitan Area Employment and Unemployment: May
2001." Bureau of Labor Statistics News (June 27, 2001), www.bls.gov, downloaded June 29, 2001.

Denver Broadband - July 200] )
€ 200] CCMUSalestar. All rights reserved.

FCC4A000000317




* CCMI/Salestar

COMPETITIVE INSIGHTS

Denver Brosdhand - July 2001
€ 2001 CCM1/Salestar. All rights reserved.

FOR PUBLIC INSPECTION FCC4A000000318




| & CCMl/Salestar

| COMPETITIVE INSIGHT
| 1) AT&T
AT&T Business Services
I 32 Avenues of the Americas
| New York, New York 10013
877-593-2087
| www.att.com/business
Carrier Type: ILEC
I
| Carrier Summary:
AT&T Business Services provides local and long distance services, data and IP services (incltuding DSL,
| frame relay, private line, and ATM services), hosting, outsourcing, and other consulting services.
|
Coverage Summary:
! AT&T Business provides its services to over 5 million businesses via a coast-to-coast 10 GB OC-192
I fiber optic network. AT&T has installed more than 16,500 route miles of next-generation fiber.
Additionally, the company provides Web Hosting services to more than 10,000 companies.
' _
| Competitive Insights: ,
On May 25, 2001 AT&T completed the $135 million acquisition NorthPoint Communications. The
! acquisition includes all of NorthPoint's co-locations nationwide, certain network equipment, systems
} and support software and related assets. -
AT&T offers a variety of high-speed Internet access, many times in the same Metropolitan area with
! transmission technologies over cable, broadband and a slow roll out of fixed wireless applications.
AN
]
I Recent Developments:
. March 22, 2001 — AT&T announces acquisition of certain assets and technology components
] from NorthPoint Communications '
i « January 31, 2001 - MerchantWired awards AT&T $100 million contract for broadband services
. January 23, 2001 — AT&T announces availability of AT&T Ultravailable Network
|
I
J
|
!
]
| Denver Broadband - July 2001
€ 2001 CCMU/Salester. All sights reserved.
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2) EarthLink
1375 Peachtree St., Level A
Atlanta, GA 30300
404-815-0770
www.EarthLink.com
Carrier Type: ISP

Carrier Summary;

EarthLink is an ISP that offers dial-up Internet access, hosting, and e-commerce services in addition to
broadband access services including DSL, cable, and fixed wireless.

Coverage Summary:

EarthLink provides service to more than 4.8 million subscribers through over 7,500 POPs. In January
2001, EarthLink added 25 new business DSL markets to its roster, bringing the total markets served
nationwide to 39. At the end of 2000, EarthLink had 215,000 broadband subscribers in 90 markets
(DSL in 90 markets and SDSL in 39 markets).

Competitive Insights:

i
|
|
!
|
I
!
}
I
i
I
i
i
1
I
1
EarthLink initially provided Internet service in conjunction with Sprint. This arrangement has undergone
! some changes in February of 2001, These changes did away with the exclusivity terms and stopped
1 requiring each company to co-brand their service. The changes have also allowed each company more
freedom to work with third party providers. Each company now offers bundled service (both the access
) and internet service) under their own brand name. To accomplish this goal, they provide each other
wholesale service, which is then repackaged and sold under the other company’s name.
i One example of EarthLink working with a 3™ party access provider is their partnership with Hughes’
i DirecPC with whom EarthLink recently began to offer 2-way fixed wireless broadband service
nationwide. This partnership competes directly with Sprint’s own Broadband Direct fixed wireless
| division. This service also offers the ability to get Internet access as well as Satellite TV service through
one device. Customers must still order and pay for each service separately. EarthLink’s targeted areas of
| revenue are: monthly fees for dial-up access, monthly fees for broadband access, Web Hosting revenues,
i
)
i
]
|
I
I
1
|

and content, e-commerce and advertising revenues.

Recent Developments:
. June 19, 2001 — EarthLink announces new fixed-IP address DSL service for SOHO market

. June 12, 2001 - IT Managers rank EarthLink as the top ISP
. April 25,2001 — Cox Communications and EarthLink announce high-speed cable-based Internet
service trial '

« March 27, 2001 — Comcast Cable and EarthLink announce technical trial of high-speed cable-
based Intemnet service )

Denves Broadband - July 2001
€ 2001 CCMI/Salestar. All rights reserved.
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3) Global Crossing

360 North Crescent Dr.
Beverly Hills, CA 90210
310-385-5200
www.giobalcrossing.com
Carrier Type: CLEC

Carrier Summary:

Global Crossing provides telecommunications services including frame relay, ATM, VPN, private line,
voice, conferencing, Intemnet access, and Web Hosting services. The company’s strategy is to become
the leading provider of managed broadband services, '

Coverage Summary:

When complete, Global Crossing’s 100,000 route mile IP-based fiber optic network will reach 27
countries and more than 200 major cities. The network is 85% complete and includes £.7 million fiber
miles, 249 POPs in 25 countries, and metropolitan networks in 19 major cities. In North America, the
network is comprised of 13 physical rings and the total length of the network 19,481 miles.

Competitive Insights:

Global Crossing-has worked extensively on building a global network that is capable of providing high-
speed data transfer service to large businesses. The number of services of which they are capable means
that:they can provide solutions to any customer needs. On June 29" 2001, Global Crossing announced
that they had completed the sale of its [LEC business to Citizen Communications. They have an
extensive global network and can offer a multitude of services for almost any customer.

Recent Developments:
+ June 21, 2001 ~ Global Crossing completes core worldwide network
. June 20, 2001 - Global Crossing chosen by DirecTV for broadband connectivity

. June 20, 2001 - Yahoo! Broadband selects Asia Global Crossing IP Transit Service for its
international backbone :

«  May 2, 2001 — Global Crossing selects Cisco routers for OC-192 backbone build-out

Denver Broadband - July 2001
€ 2001 CCM1/Salestar. All rights reserved,
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4) Megapath Networks

6691 Owens Dr.
Pleasanton, CA 94588
925-901-2500
www.megapath net
Carrier Type: ISP

Carrier Summary:

MegaPath is a broadband service provider offering Internet access to residences and small to mid-size
businesses. MegaPath supplements its broadband access services with web site, e-commerce, hosting,
VPN, and dial-up services.

Coverage Summary:

MegaPath is an ISP that offers DSL through partnerships with Covad, Rhythms NetConnections, and
New Edge Networks. MegaPath provides service in more than 150 metropolitan areas nationwide.

Competitive Insights: ) _
Megapath has a good service reputation and are available in markets nationwide. However with the stat
of DSL providers like Covad and Rhythms, MegaPath and its customers are in the vulnerable position of
being left without access to the last mile of service. Rhythms NetConnections recently announced that
they were discontinuing service in 9 markets throughout the US and scaling back service in several

_others. MegaPath is now charged with transitioning customers within those markets over to other
providers within 60 days or they will face service interruptions. MegaPath had customers who
experienced service interruptions with NorthPoint customers carlier this year. MegaPath focuses on the
Business DSL Market and entered into an agreement with Telocity (DirecTV) in December 2000
whereby MegaPath would refer all Residential Customers to Telocity who would in turn refer all
Business customners to MegaPath. '

Recent Developments:
. June 20, 2001 — MegaPath extends its national business-class broadband service to 32 small to
mid-sized Texas markets
+  March 15, 2001 — Covad and MegaPath sign an agreement to deliver broadband DSL to small
businesses

« January 31, 2001 — MegaPath raises an additional $10 million in capital to fund company
expansion and product development

Denver Broadband - July 2001
© 2001 CCMU/Saleatar. All rights reserved.
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5) Qwest
1801 California St.
Denver, CO 80202
303-992-1400

Www.gwest.com
Carrier Type: IXC

Carrier Summary:

Qwest is a provider of Internet-based data, voice, image, and multimedia communications services
including DSL, wireless, broadband Internet, local/long distance, Web Hosting, and applications
services.

Coverage Summary:

Qwest owns and operates a 113,000-mile Internet network on 6 continents that serves more than 30
million customers worldwide. The company now operates local broadband networks in 25 major
markets outside of its 14-state local service territory. In North America, Qwest’s fiber optic network
reaches over 25,500 miles and connects 150 metropolitan areas from coast to coast.

Competitive Insights:

Qwest is in the midst of a 2-year expansion plan in regards to markets where DSL will be available.
They are projecting adding DSL Capability to an additional 214,000 homes in Colorado alone this year.

_They hope that by notifying customers as DSL becomes available, they will be able to provide service
before one of their competitors can sign up prospective customers.

Qwest is focusing on markets where they believe they will be able to offer a combination of services
including Long Distance, Local, and Internet and other services. To this end they plan to capitalize on
their strengths of brand recognition, perception of stability in an unstable market and the ability to
provide service exclusively (i.e. no need to coordinate with other providers). One new product, Qwest
Choice TV & Online, that they are offering in select parts of Phoenix, Omaha, and Denver is a DSL
package that includes broadcasts similar to cable or satellite TV service, over DSL lines.

Recent Developments:
« June 21, 2001 — Qwest Communications completes 25 local broadband networks and beats self-
imposed deadline by 7 months

» June 18, 2001 — Qwest extends global network to 113,00 miles
»  May 23, 2001 — Qwest launches business class DSL in Detroit

. May 22, 2001 - Qwest to expand high-speed Internet service to 2.5 million customers in 11
westem states

+  April 26, 2001 — Microsoft and Qwest form strategic alliance to deliver broadband content and
services to consumers and accelerate DSL deployment '

Deaver Broadband - July 2001
©200] CCMU/Salestar. All rights rescrved.
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6) Speakeasy
2222 2™ Ave.
Seattle, WA 98121
206-728-9770
www.speakeasy.net
Carrier Type: ISP

Carrier Summary:
Speakeasy is a national broadband service provider offering dial-up service, DSL, e-commerce
solutions, and Web Hosting services.

Coverage Summary:

Speakeasy.net is an ISP that initially began as a CyberCafe in the Seattle area. They have expanded into
a national ISP that uses Covad to provide DSL service. They offer DSL in 50 markets and have dial-up
service nationwide. The company has gained over 10,000 active DSL circuits since the beginning of

2001.

Competitive Insights:

Speakeasy has several packages available. In addition to standard DSL offerings they also have 3
additional packages that are configured to appeal to specific user groups (i.e. Intenet Gamers, Online
Traders, and Systems Administrators).

Recent Developments:
« June 14, 2001 — Speakeasy.net and Emusic.com partner to provide broadband digital music
service

. April 4, 2001 — Speakeasy.net offers reinstallation cost reduction for business and residential
users affected by NorthPoint closure _

Denver Broadband - July 2001 .
© 2001 CCML/Salestar. All rights reserved.
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7) Sprint Broadband Direct

Sprint Broadband Direct
6450 Sprint Pkwy.
Overland Park, KS 66251
888-996-0001
www.sprintbroadband.com
Carrier Type: ILEC

Carrier Summary:

Sprint Broadband Direct offers Internet access, through EarthLink, based on fixed wireless technology
for both business and residential customers,

Coverage Summary:

Sprint offers fixed wireless service in the Chicago, Colorado Springs, Denver, Detroit, Fresno,
Melbourne, Oklahoma City, Phoenix, Salt Lake City, San Francisco, San Jose, Tucson, and Wichita
market areas. Sprint’s spectrum portfolio includes more than 1,100 channels in 90 markets.

Competitive Insights: :

Sprint’s fixed wireless services are grouped under the Global Markets Division. They are marketing
themselves as an equal alternative to cable and DSL. They also are targeting customers in areas that
have not been able to get DSL service. One of fixed wireless’ advantages is that once the towers have
been set up, service is available to virtually anyone within 35 miles who wants to buy a dish. There is no
need to worry about the condition of existing lines or the need to hook up wires to any specific location.
However before service is availabie in any market, Sprint must first build a transmission tower within
range of the market. Sprint Broadband Direct operates using the Multi-channel Multipoint Distribution
Services (MMDS) standard. One advantage that Sprint fixed wireless has over service offered by Direct
PC is that they can support Macintosh Computers.

Recent Developments:

. June 26, 2001 — Sprint to expand fixed wireless service area in Houston for its high-speed
Internet service, Sprint Broadband Direct

+ June 22, 2001 - Sprint to expand high-speed Internet service area in Oklahoma City
« April 6, 2001 - Sprint gains channels in multiple markets for its broadband wireless service

Denver Broadband - July 200]
€ 2001 CCML/Saleswar. Al rights reserved
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8) UUNet (WorldCom)

22001 Loudoun County Pkwy.
Ashbumn, VA 20147
703-206-5600
Wwww.ulnet.com

Carrier Type: ISP

Carrier Summary:
UUNET, a subsidiary of WorldCom, provides Internet access, Web Hosting, remote access, and other
Internet services to businesses worldwide.

Coverage Summary:

UUNET offers its services on 5 continents to more than 70,000 businesses. The UUNET global IP
network spans more than 2,500 POPs in over 100 countries. The company also incorporates more than
1.7 million modem ports in its network. Core areas of the U.S. and European networks run at 2488
Mbps (OC-48¢/STM 16) and the company has 8,231 Mbps of transatlantic bandwidth. UUNET invests
$2 to $3 million dollars into their network daily.

There are 221 core switching/access facilitics deployed throughout UUNET’s U.S. network. The transit
hubs in each of 9 regions throughout the U.S. are connected to each other by OC-48¢ and/or OC-12¢
circuits running over an ATM backbone. The company also utilizes SONET rings in its U.S. network
architecture.

UUNET’s DSL service has expanded to 3,500 POPs with availability in 1,270 cities in 59 market areas.
" The company has established 4,082 total UULink DSL central offices, 2,182 total unique UULink DSL
central offices, and 35,101 total unique UULink DSL NPA-NXX pairs serviced.

Competitive Insights:

UUNet’s primary business strategy targets business accounts, rather than residential customers. Their
product suite includes a wide range of Internet access options. UUNet offers wholesale services
designed to meet the needs of smalier ISP’s, carriers and extremely large businesses. This wholesale
service offering indicates that one of UUNet’s strengths is the robust capacity of their network. With a
core network of data centers already extending throughout the United States, Europe and Australia,
UUNet has spent considerable resources developing a global presence. One of the benefits of this huge
network is that UUNet is able to offer extremely high “Service Level” guarantees to its customers that
other companies can’t match. UUNet also offers a wide range of products, including no less than five
types of Dial-Up Access, and three types of DSL Service. The main drawback to UUNET service is the
limited number of service options availabie to smaller businesses. Of the five dial-up plans, only one is
for the individua) or home office; the same is true for DSL.

Recent Development:
Febmary 8, 2001 — UUNET wins ISPA Internet Industry Award for Best Business ISP

Denver Broadband - July 2001
© 2001 CCMU/Salestar. All rights reserved.
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9) Winstar Communications
685 3" Ave.
New York, NY 10017
212-792-9800
www.winstar.com
" Carrier Type: Facilities-based CLEC

Carrier Summary:

Winstar provides voice, data, and Internet services to business customers via a combination of fiber,
LMDS, and resold local loops. The company provides local and long distance voice services, ATM,
Frame Relay, high-speed Internet access, and IP data services. Winstar also offers online business
content (via its Office.com service), Web Hosting, ASP services, and other enhanced communications

Services.

Coverage Summary:

Winstar’s has 30,000 business customers and its services are available in 75 markets, including 60 of the
targest U.S. markets, plus 15 overseas markets via its long haul network. Winstar has instatled
1,040,000 ines, of which 85% are fully on-network, and has access rights to 14,700 buildings, including
approximately 400 hub sites (of which 250 are operational). The company has contracted for 65 fiber
rings in 50 markets and has lit 25 rings in 14 markets. Of the 16,000 long haul miles under contract,
some 8,735 are operational. Additionally, Winstar holds broadband fixed wireless spectrum licenses in
the top 60 U.S. markets and in more than 20 foreign markets.

Competitive Insights:

Winstar focuses on providing total business solutions in major metropolitan markets throughout the
United States. They filed Chapter 11 on April 14, 2001. However they recently secured $75 million in
Debtor in Possession financing which may increase to $300 million if they satisfy certain conditions.
This has allowed them to maintain current operations while they restructure their debt. They have
secured access rights to approximately 15,000 buildings in over 60 markets in the US, of which around
4500 are currently connected to the Winstar Network. This gives them access to over 80% of businesses
nationwide. Winstar uses intracity fiber rings that enable it to handle the transport portion of their
services internally. The company also serves markets in Western Europe, Japan and Buenos Aires.

Recent Developments:
« May 14, 2001 — Winstar receives court approval for $300 million in Debtor-in-Possession (DIP)
financing

. April 25, 2001 — Winstar announces delisting from NASDAQ
+ April 18, 2001 — Winstar files $10 billion suit against Lucent Technologies
« April 18, 2001 — Winstar files for protection under Chapter 11

Denver Broadband - July iOOl
€ 200) CCMI/Salestar. All rights reserved,
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10) XO Communications

11111 Sunset Hills Rd.
Reston, VA 20190
703-547-2000
WWW.X0.COm

Carrier Type: CLEC

Carrier Summary:

XO Communications is a broadband communications provider offering local, long distance, and
international voice services as well as Intemmet access, VPN, Ethernet, Wavelength, and Web Hosting
SETVICES.

Coverage Summary:

The core of XO's network in North America is a SONET-protected OC-12 ring (STM-1 ring in Europe).
The company currently offers facilities-based broadband communications services in 62 U.S. markets.
The XO domestic network spans 430,000 fiber miles in the top 30 U.S. cities, reaching a total of 40
cities. The company has metro fiber rings in 60 major U.S. markets. XO is currently deploying an OC-
192 next generation network that spans 16,000 route miles across the continental U.S.

The company has broadband wireless licenses in every major U.S. city, covering 95% of the population
in the top 30 U.S. markets. The frequency of the spectrum is 28 MHz.

Competitive Insights:

In September 2000, the Company began offering small and medium-sized businesses, in all of its
markets, integrated, flat rate packages that include local and long-distance voice services, Internet access
and Web-hosting services. These packages, marketed as XOptions, include a variety of service packages
designed to accommodate different sized customers with anywhere from 10 to 100 employees per
location.

Based on year-end 2000 revenue, XO is 7* largest ISP, with a market share of 2.8%. As of April 2001,
XO reported having 91,722 customers with an average monthly expenditure of $941.00. In the first
quarter of 2001, data revenue increased to 51.3% of total revenue from 26.2% of total revenue for the
comparable period in the preceding year.

Recent Developments:
« June 7, 2001 — XO closes $250 million investment by Forstmann Little & Co.

« June 5, 2001 — XO opens new data center in Fremont, California
+ May 17, 2001 — XO and Akamai announce strategic alliance

Denver Broadband - July 2001
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$ CCMl/Salestar

DSL COMPETITIVE PRODUCT MATRIX - (AT&T, EarthLink)

DSL Provldon ATET Single User IDSL AT&T Multi User DSL. EarthLink Biz DSL
‘ T L s R | :
Brosdband Technolngy IDSL SDSL SDSL
Spesd 144Kbps, 192Kpbs, 384Kbps, T68Kbps, 144/144 Kbps; 192/192 Kbps
{DSL- 144Kbps/144Kbps 1.1Mbps 384/384 Kbps, 768/768 Kbps
(Downstream/Upstream) 1.5Mbps/384Kbps 1.1/1.1 Mbps; 1.5/1.5 Mbps
. No boxes are inciuded bul customers
E-Maif Accounts o;ﬁ:‘“ Ig‘;r;t’ pr;xz;s ':In"‘:;d and | "y ave the option to get up to 30 with 10
' Web Hosting packages.
iP Addresses 1 {Dynamic) 29 (Static) 8 {Static)
Shared Web Hosting SDSL Web package availabie for
included Not offered Not offered $17.95 par month
Data Storage None included, up to 400 MB available | None included, up to 400 MB available 10 MB
Domain Name Not offersd $15 monthly charge for domain name ;mgta?p‘:?f;::rﬁ::?g
Ragistration hosting )
Register.com $50 for 3 years
Primary DNS Not offered $25 setup fee $40 Set up fas and $4.95/month
Secondary DNS Not offered Included $40 Set up fee and $4.95/month
Local Voice Sarvice | Not includad (avaitable at an additional | Not Included (available at an additional Not Included
Inciuded cost) cost)
Long Distance Service | Not included (avaifable 2t an additional ; Not Included (avaliable at sn additional
Not Inchuded
included cost) cost)
Voice/Data Discount N/A NiA NIA
Back ”:’o'::u";:’" Dial Not offered Not offered Unlimited
Online Account Yos Yoz Yos
Managemant
Contant Not offered Not offered News Server, Magazine

gPrick - [ N
144 Kbps: $129.00
192 Kbps 3139 85 192 Kbps: $139.00
Monthly Recurring 384 Kbps: $179.85 384 Kbps: $198.00
Charge $49.95 for 608Kpbs/128Kpbs 768Kbps: $249.95 788 Kbps: $289.00
1.1Mbps: $329.95 1.1 Mbps: $345.00
1.5Mbps/384Kbps: §399.95 1.5 Mbps. $398.00
instanaton Crarge | ©20 e 0 | T conuach, oerwise 8600 - $225.00
. $100 for modem, Customer can siso | Customer can purchase the router for .
Equipment Charge rent the modem for $10 a manth $450 or rent it for $40 & month. Netopia Router: 3439.00
ISP Charge 30 $0 $0
Contract 1 Year 1 Yeur 1 Year
L 1 Month sarvice fee for sach year
Earty Terminstion Fee $300 $600 rernaining in term ye
Promotions None None “50'(08"'::’:;' :: 'ldmelompu1Router
Aitional Pricim Spead Upgrades after instalistion
Elements ? None None have a $95.00 change charge
Servic — '
Equipment instalier ATAT ATAT EarthLink
Order Intervat 1510 30 Days 15 to 30 Days 30 - 45 Days
Technical Support Telepho o (34xT) Teiephone (24xT) Talephone, E-Mail
integrated Biling Yes Yes No
Sales Channe!
Telsphone Yeos Yeos Yes
Online Yes . Yas Yas
OEM No No No
| Retail No No Yes
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Q CCMl/Salestar

DSL COMPETITIVE PRODUCT MATRIX - (Global Crossing, Megapath)

_‘ DSL Provldors .. |

qubal Cmslng .

MegaPath Business SDSL

FOR PUBLIC INSPECTION
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E -l"ba - =
l Bmdblnd Tenhnology SDSL DSL
. Basic (192 Kbps); Basic+ (258 kbps) Mega 3: 3Mbps / tMbps
Downsieeopstronm)|  o19/812 Kops, TEATE8 Kope | P1o400 (384Kbps); Pro780 (768Kbpe) Mega 5: 5 Mbps / TMbpa
l ' Mega 1 (1Mbps); Mega 1.5: (1.5Mbps) Mege 7: 7 Mbps / 1Mbps
E-Mail Accounts § Uniimited emall accounts Unlimited email accounts
l - 1 (Static): Included 1 (Static): included
4 & 8 addiional: Free 4 & B sdditional: Fres
16 additionsa!: $16 per month 16 additional: $18 per month
l iP Addresses 1 (Static) 32 additionai: $48 per month 32 additional: 348 per month
B4 additionai: $112 per month 64 additional: $112 per month
: 128 additional: $240 per month 126 gdditonal: $240 per month
| 256 additional: $49¢ psr monih 256 additional; $496 per month
Shared Web Hosting Not offersd 1 web she included / Additional domains |1 web site included / Additional domains
1 Included are $20 per month _are $20 per month
10 MB psr smail account 10 ME per smail account
Data Storage Not offered 100 MB/account for additional $10/mo | 100 MB/account for additional $10/mo
I 100 MB par website 100 MB per website
Domain Nem Setup or transfer of 1 Domain Name Setup or transter of 1 Domain Nams
;’“‘Rﬁ; ° Included Included (Regiatration feas extra) / Included (Registration fees extra) /
| egistration Additionsl Domaina ars $40 per month | Additions) Domains are $40 per month
Primary NS inciuded Included Included
. Secondary DNS Includad included included
Local Voice Service No, but $44.00 local line charge -
' Included Flat rate locs! caliin Not Included Not included
Long Distance Service | Ne, but .0673/minute interstate
included [0B47/min inter- and intral ATA Not ncluded Not Included
. Voice/Data Discount N/A NiA NIA
Buck Up/Remote Dial. $19.95 per month $21.95 per Month (70 Hours) $21.95 per Month (70 Hours)
| Online Account
\ ‘Management Ye: Yes
' Content Not pﬁgnd _ Net offered
. 585 Kopw' Kops: $197 00 Basic & Basice (3139) Moga 3: $490.00
] Monthly Recurring 384 Kbps/384 Kbps: $174.00 \
Charge 512 Kbps/512 Kbps: $205.00 Pro 400 ($179); Pro 780 (5259) Mepa 5: $548.00
e 768 Kbpa/768 Kbps: §223.00 Maga 1 (3329); Mega 1.5 ($309) Mega 7: $789,00
l instefiation Charge $169.00 $350 $350
E tCha $431.00 for the Netopia R7100 Netopia R7100 ($375), R3100 (§299) | Netopia R7100 {$375), R3100 ($289)
I quipment Charge router Cisco 875 ($149) Cisco 675 ($148) .
ISP Charge $0 [] $0
Contract 2 Yaar 1 Year 1 Year
l Eary Termination Fee | $100/month for remaining months $218.00 $218.00
Promotions None $160.00 rebate on Installation $190.00 rebste on Instailation
l If installaticn takes 50-80 days, first it installation tekes 50-80 days, first
Additional Pricing None month of service s free; Longer than 80 | month of service is free; Longer then 80
Elamants days, first 2 months service are free days, first 2 months service are frea
I $100 credit IfT«:hnicnln doesn't show 5100 credit if Technician doesn't show
Bervite ' -
l Equipmant Installer Global Crossing Moganlh MegaPath
Order [nterval 30-450mys 4 - 6 Weeks 4 - 6 Weeks
| Technical Support Telsphonhe, E-Mail Teisphons, Email Telephans, Email
intagrated Biliing Yas No No
l Sales Chinnel '
Telephons You Yeos You
l Online No Yas Yos
OEM No No No
1 Retail No No No
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DSL COMPETITIVE PRODUCT MATRIX - (Mpower, Qwest)

DSL Providers MPower DSL Qwast Pro Deluxe
S Pralud . - -
Broadband Technology SDSL RADSL
Speed Up fo 1.5 MB/1.5 MB
(Downstream/lUpstream) speed offered depends on qualification Up to 840Kbps / Up to 256 Kops
E-Mail 10 2 Mailboxes / Additional boxes are svailable
for $3.95 + $10.00 setup fee
i L 1 Dynamic / Additional Static IP addressas
IP Address 2 - each additional is $15.00 available for $14.95 + §25.00 setup fee
Shared Web Hosting Included Inciuded Not oftered
Data Storage M SMB
Domain Name Registration Yas No, Natwork Solutions Charges Apply
Primary DNS Inciuded Not offered
Secondary DNS Included Not offered

No, bui separate line charges are as foflows (with flat rate Iocal
and IntreLATA, calling):
1-4 lines; $14.52 (regular line price}; $13.20 (w/ separate calling

. . feature/LD purchase) Nof included (avsilable at an additiona!
Local Voice Service Included | 5 ;1 ynes. $14.08 (raguler line pri%a); $12.50 (w/ separate calling cost)
feature/LD purchase)
11-50 lines: §13.64 (regular ine price); $12.40 (w/ separate
calling feature/LD purchase)
No, but bloek of Minutes:
300 min; $18.80 (block prica); $18.00 (price w/ saparate calling
. . . feature/local purchase)
Long D"“I:;z:::" Service | 500 min; $31.35 (block prica); $28.50(price w/ separate cailing Not included
feature/local purchase)
1,000 min; $59.40 (block price); $54.00 (price w/ separate calling
faature/locat purchase)
Voice/Data Discouni Yes NIA
Backup/Remoie Disl Account $14.95 per month $4.95 per Month
- |_©niine Account Management No Yos
Content Nane News Server Accass
T Priea
Speeds over 1.0 MB/1.0 MB contracts:
With Modem - Vwm?’u'; Ro;tor; 1y{ s(34329:‘;)5) 22y{ S(ngos)o) Monn;\ te m;r;t;q l;ﬁso.{)f)
. With Modem - With Router: 1yr , 2= ar $50.
Monthly Recurring Charge Speeds under 1.0 MB/1.0 MB contracts. 2 yoars $50.00
With Modem - Without Router: 1yr ($149), 2-yr (513%) 3 years $50.00
With Modem - With Router: 1yr ($199), 2-yr ($165)
Instaltation Charge s’;’: i:gt_:;‘ frr::t :ﬁm::;:::,";:& One Computer Included
Cisco Modem $285;
Equipment Charge Free Intet PCI intemat or‘ USSB External Modems
150
ISP Charge $0 $39.95
Contract 10r2 Years Month to month: 1, 3or 5 Year
Early Termination Fee Months remaining on the contract 75% of remaining term
Frae First Month of Service, Activation,
Pramotians Nore Single User Modam (Offer Expiras 7/25/01)
Additional Pricing Information $50.00 service order and line connection charge Activation Fes of $808.00
Service
Equipment installer Mpower Qwast, Seaif
Order interval 7-12 Businsss Days 2 -4 Weeks
Technical Su Telephone (24x7) Telsphone, E-Mail
Integrated Billing Yes Na
Salss Channe! -
Yeisphone Yos Yes
Online Yas Yoz
OEM No No
Retail No No
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e CCMI/Salestar

DSL COMPETITIVE PRODUCT MATRIX - (Qwest)

Qwest DSL Pro Qwest DSL Pro Qwaest DSL Pro Qwast DSL Pro
DSL Providors 1Mbps 4Mbps 6Mbps
amdbmd and Tachmmions RADSL ~RADSL RADSL RADSL
Spesd
{Downstream/Upstream) 640kbps / S44kbps 1Mbps / Up to 1Mbps 4Mbps / Up to 1Mbps TMbps / Up to 1Mbps
2 Mailboxes / Additional 2 Maltboxes / Addivonal 2 Mailboxas / Additional 2 Mailboxes / Additionsl
E-Mail Accounts boxes are availsble for boxes are available for boxes are available for boxes sre available for
$3.95 + $10.00 setupfee | $3.95+3$10.00 setupfes | $3.85+ $10.00 seiup fee | $3.05 + $10.00 setup fee
1 Dynamic/Additionst Static | 1 Dynamic/Additional Static | + Dynamic/Additionsl Static | 1 Dynamic/Additional Static
IP Addresses |P addresses avallable for | IP addresses available for | IP addressas available for | (P addrasses available for
$14 95 + 32500 sefup foe | $14.95 + $25.00 setup fee | $14.95 + $25.00 setup fae | $14.95 + $25.00 setup fee
3""""'"‘;“’::":""‘“9 Not offered Not offered Nol offered Not offered
Data Eiorage 5MB 5MB 5MB 5MB
Domain Name No, Network Solutions No, Network Solutions No, Network Solutions No, Network Solutions
Ragistration Charges Apply Charges Apply Ch Charges Apply
Primary DNS Not offered Not offered Not offered Not offersd
Secondary DNS Not offered Not offersd Not offered Not offared
Local Voice Service | Not Included (available at an| Not Included (available at an|Not includad (available at an|Nol Includad (available at an
Included additional cost) addiionel cost) additional cosf} additional cost)
Long Eﬁ':::::d&"" Not included Not Includad Not Included Not included
Voice/Data Discount Yeas Yos Yes Yes
Back Up/Remote Disl $4.95 per Month $4.95 per Month $4.95 per Month $4.95 per Month
Online Account
Mansgemant Yos Yes Yeos Yes
Conten News Server Access Nm Server Aoun News Senrar Access News Sewer Aooua
e - 4" “'"'r%w;, o e A Sy !
1 1 : = B
K e Month !o month $80.00 Wonth to rnonlh 380 00 Month to month s1so 00 Month m rrmnlh 5250 00
Monihly Recumring 1 year $58,00 1 ymar $78.00 1 yoar $145.00 1 yaar $244.00
Charge 2 years $56.00 2years $72.00 2 yoars $140.00 2 years §238.00
3 yoars $54.00 3 years $68.00 3 years $135.00 3 years $232.00
Instaliation Charge One Computer included Ons Computer Included One Computer Includad Ona Computer included
Cisco Modam $205; Clsco Modem §295; Cisco Modem $295; Cisco Modem $295;
Equipment Charge Intet PC! Internat or USB intel PCH Intemai or USB Intel PCl internal or USB Intsl PGl intemal or USB
External Modems $150 External Modems $150 External Modems §150 External Modems $150
ISP Charge $48.85 $99.95 $119.85 $139.85
Contract Month o month; 1,3 or § Month to month; 1,3 0r5 Month to month; 1, 30r 5 Month to month; 1,3 or$
on Year Yaar Year Year
Early Termination Fes 75% of remaining term 75% of remaining term 75% of remaining term 75% of remaining term
Fres First Month of Service, | Free First Month of Servica, | Free First Month of Service, | Free First Manth of Service,
P . Activalion, Singls User Activation, Single User Activation, Single User Activation, Single User
romotions Moedem (Offer Expires Modem (Cffer Expires Modem {Ofer Expires Modem (Offer Expires
TI25/01) 7/25/01) 7/25/01) 7125001}
M"‘;’;"":L:t’:""g Activation Fes of $69.00 | Activation Fee of $69.00 | Activation Fesof $88.00 | Activation Fee of $89.00
Service
Equipment Installer Qwest Self Qwest, Self Qwest, Seif Cwast, Self
Order Interval 2 -4 Wesks 2 -4 Weehs 2 -4 Weeks 2 -4 Waeks
Technical Support Telephone, E-Mail Telephone, E-Mall Telsphone, E-Mait Telsphone, E-Mail
integrated Biing Ne No Ne No
Sales Channel
Telaphons Yes Yes Yes Yes
Online Yes Yes Yos Yes
OEM Ne No No No
Retail No No No Ne
DenverBroadband - July 2001
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/Salestar

DSL COMPETITIVE PRODUCT MATRIX - (Speakeasy)

1.1 Mbps (3209.95); 1.5 Mbps (3309.95)

DSL Providers l Speakoasy Net Advanuge Speakeasy Net Advantage Plus
Broadband Technology SDSL SDSL
Speed 144/144 Kbps; 192/192 Kbps 144/ 144 Kbps, 192/192 Kbps
3847364 Kbps; 766/768 Khps 384/384 Kbps; 768/768 Kbps
{Downstream/Upstream) 1.171.1 Mbps; 1.5/1.5 Mbps 1.1/1.1 Mbps; 1.5/1.5 Mbps
E-Mail Accounts 10 15
IP Addrasses ) 32 32
Shared Web Hostin $14.95 for basic domain hosting with $15 setup fes; $9.85 [ $14.95 for basic domain hosting with $15 setup fee; $9.95
Includad 0 |tor mail-only hosting (customer provides the Web server) | for mail-only hosting (customer provides the Web server)
with $10.00 selup fee with $10.00 setup fes
Dats Storage Not offerad 1o MB
Domain Name
Registration Included Included
Included with Web Hosting package Included with Web Hosting package
Primary DNS Without a package, both primary and secondary hosting | Without a package, both primary and secondary hostmg
- are $9.95 per month sach are $9.95 per month aach
Secondary DNS Secondary DNS only is a $35.00 fee Secondery DNS onty is a $35.00 fee
Local Voice Service
included Not Included Not Included
Long Distance Service
Included Not Included Not Included
Voice/Data Discount Nik N/A
[ Back Up/Rernote Disl - e
Acsaunt Unlimited dial-up hours Unlimited dial-up hours
Online Account
Managemnsnt Yes Yes
Content Not offered Not offered
" by Recun $44 Kbos (8124 65). 193 Kbpe (174 55) 744 Kbpa (5149.55); 192 Kbps (§149.95)
° Charge o 384 Kbps (§169.95); 788 Kbps ($249.95) 384 Kbps ($199.95); 768 Kbps ($274.95)
9 1.1 Mbps ($319.95): 1.5 Mbps ($369.85)

Instaliation Charge

$225.00

$225.00

$358.00 for Net Advantage 144 Kbps

$359.00 for Net Adveniage Plus 144 Kbps

Equipment Charge $299.00 for all other plans $299.00 for ail other plans
ISP Charge ' $0 s
Contract 1 Yoar 1 Year
Early Termination Fee $250.00 $250.00
Promotions None None
Addiéi;r:re:;cing @nxmdsmn:ﬁ?ef::&?-%am Connl::l.:r\ds;‘:'ﬂlm:rgehc:ﬁ r?: '(;099.00
Add IP addrasses: $1.00 psr month for 3 block of 8 Add IP addresses; $1.00 per month for & block of 8
Service '
Equipment Installer Covad Covad
Order intarval 3 Days-3 Months 3 Days-3 Months
Technical Support Telsphone, E-Mail Telephone, E-Mail
Integrated Billing No No
Sales Channel
Telaphons Yas Yes
Online Yes Yar
OEM No No
Retail No No
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DSL COMPETITIVE PRODUCT MATRIX - (UUNet, XO)

Content

DSL Providers UUNET DSL Office XO Business DSL
Broadband Technology SDSL SDSL
128 Kbps / 128 Kbps
Speed 304 Kbps f 384 Kbps 144Kbps, 272 Kbps, 400 Kbps, 528 Kbps, 784Kbps,
(Downstream/Upaiream) 768 Kbps / 768 Kbps 1.1Mbgps, 1.5Mbps, 2.3Mbps
1 Mbps /1 Mbps
. 20 Mailboxes
E-Mail Accounts Additional Mail boxes are $10 per month 3
IP Addresass 126 (Static) 16 [Static)
Sharsd Web Hosting
Incluced Included Not offered
Data Storage 50 M8 20 MB
Domain Name 1 included / Additional Domains have a §75 sel up Per Dornain Name: $20 for 1 Year, 335 for 2 Years, $75
Regisiration charge for 5 Years, $125 for 10 Years
Primary DNE Included incjuded
Secondary DNS included included
Local .:’°‘°‘| s‘l rvice Not included Not included (available ot an additional cost)
Long Distance Service ;
Inchuded Not included Not included
Voice/Data Discount N/A NIA
10 Hours: $9.95
Back Up/Remota Dial 1530":::;;: 33129‘%55 BO days of free dial-up service, after that it is available at
Account $25.00 Set i.lp Fes ‘ an extra cost.
$2.00 Per Additional Hour
Online Account
Management Yas Yes
5 News accounts included / Additional accounts are $10

Not offsred

Cereeg e TTONTEY " -
4 R

44 YGps (§149Y, 272 Kbpa (3769)

128 Kbps: $148.00
384 Kbps: $199.00

400 Kbps ($198); 528 Kbpa (3229)
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Monthly Recurring Charge 768 Kbps: $499.00 784 Kbps ($269); 1.1 Mbps ($349)
1 Mbps: $599.00 1.5 Mbps ($399); 2.3 Mbps ($489)
Instalistion Charge $0 None
cavpmen crae o e ooy e R
ISP Charge $0 $0
Contract 1,20r3 Year 1Year
Early Termination Fes 75% of remaining term $250.00
Promotions None None
Additional Pricing 2 Yenr Tarm: 10% Discount on MRC None
Elements 3 Yewr Term: 15% Discount on MRC
Service
Equipment installer UUNet b (o]
Order interval - 12 Weeks 30 to 80 Calendar Days
Tachnicat Support Telephone, E-Mail Telephone (24x7)
Integrated Biling No Yes
Sales Channe!
Telephone Yeos Yes
Online Yos Yeos
OEM Yes No
Retail No ' No

FCC4A000000335




@ CCMI/Salestar

FIXED WIRELESS COMPETITIVE PRODUCT MATRIX - (Sprint, Winstar)

Fixed Wireless Providers Sprint Broadband Direct wi ratad Services
RS TN 11T Y A E EEEp ;
RRSCEANTIEIAN 5.1 -k T . SR A

Technology Fixed Wireless Fixed Wireloss
Speed (Upstreasm/Downstrearm) Up to § Mbps / Up to 256 Kbps .,’:;“’f’;’ "mp’,
E-Msil Accounts ] 7
|P Addresses 5 (Stalic) Unlimied (a8 long as they are justified)

Personai Web Page (up to § MB) included
Sprint Web Hosting (SOMB).

$40 set up & $19.95 per manth . -
Shared Web Hosting Included Sprint Commercs (%% MB): No (3 different packagas ;“""b" al an additonal
$40 se up & $39.95 month cost)
Sprint Commerce Plus (80 MB):
$185 set up and $59.85 per month
Data Storage 6 MB 5MB
Domain Name Registration Na, Network solutions charges apply Included
Primary DNS Includad Included
Sacondary DNS Included included
Local Voics Service nchuded Not included Not included (available at an additional price)
Long Disiance Service Included Not Included Not included (avaiisble at an additional price
Voica/Data Discount N/A Yas (30% off from RBOC)
Online Account Managerment Yes Ne
Conisnt j Newsgroup Access/ Magazing Office.com, News Server Access
g T i S AR
1-Yewr  2-Year 3-Year
128K: $149 $138  §129
Monthly Recuming Charge $149.95 ABAK: $248 $220 $200
768K 448 3409 $378
1.54MB: 3849 $779 3699
299.95 for Standard Installation
| {Additional $99.00 Premium cha computer
Instailation Charge for Technician fo provide and inatal the Ethemet §350.00
- Card. They siso configure the computer.)
Month 1o Menth; $298.00
Equipment Charge 1 Yesr (3199), 2 Yoar (399) $0
ISP Charge $0 $0
Contract 1or2 Years 1,2 of 3 Years
", ] 80-day cusiomer safisfaction policy. After that,
Early Tarmination Fee ;ﬁ?‘;gg::m :"o',h;m:';m:r:;nm;‘ l;"n: customer is Kable for cl:: u':;mning months in the
Promoticns Free Wonth for each additonal cusiomer referred | 7 months free service with 3-yr term (kmited tims)

Additional Pricing Elements

Additicnal Email accounts $2.95 per month
Additional Computer Support; $9.95 per computer
per month Wiring for additional computers $75 per

Voice Line $22.00/ LD based on 8 $50, $500,
$2500 minkmum
intro Web Hosting $34 .95/manih
Starter Web Hosting $59.95/month
Advanced Web Hosting $99.85/month

FOR PUBLIC INSPECTION

computer
All packages subject to one time $30.85 sat-up fes
Bervice
Equipment Installer Sprint Winatar
Orcer Interval 1-2 woeks 30-45 Business Days
Technical Support 24x7 {Telephone, Email} 24x7 (Telephone, Email}
Intagrated BAling Yes Yeos
Service Level Agresments Not available Nol available
Sales Charinel
Telephone Yos Yeos
Online Yes Yos
OEM No No
Retai Yes No
Denver Broadband - July 200]
© 2001 CCML/Salestar. Al rights reserved.
26

FCCA4A000000336




